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Q. Please state your name, business address and present position with PacifiCorp dba 1 

Rocky Mountain Power (“the Company”). 2 

A. My name is Robert M. Meredith. My business address is 825 NE Multnomah St, Suite 3 

2000, Portland, Oregon, 97232. My present position is Manager, Pricing and Cost of 4 

Service. 5 

QUALIFICATIONS 6 

Q. Please describe your education and professional background. 7 

A. I graduated magna cum laude from Oregon State University in 2004 with a Bachelor 8 

of Science degree in Business Administration and a minor in Economics. In addition to 9 

my formal education, I have attended various industry-related seminars. I have worked 10 

for the Company for 12 years in various roles of increasing responsibility in the 11 

Customer Service, Regulation, and Integrated Resource Planning departments. I have 12 

over six years of experience preparing cost of service and pricing related analyses for 13 

all of the six states that PacifiCorp serves. I assumed my present position in March 14 

2016. 15 

Q. Have you testified in previous regulatory proceedings? 16 

A. Yes. I have previously filed testimony on behalf of the Company in regulatory 17 

proceedings in Utah, California, and Washington. 18 

PURPOSE AND SUMMARY 19 

Q. What is the purpose of your testimony? 20 

A. The purpose of my testimony is to present and support the Company’s proposed time 21 

of use ("TOU") pricing pilot for residential customers who own or lease a plug-in 22 

electric vehicle (“PEV”). The Company’s proposed pilot (“EV TOU Pilot”) is offered 23 
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in compliance with Utah Code Ann. §54-20-103 in the Sustainable Transportation and 24 

Energy Plan Act (“STEP Act”) which provides for the Commission, before July 1, 25 

2017, to authorize the Company to establish a program that promotes customer choice 26 

in electric vehicle charging equipment, and service that includes time of use pricing for 27 

electric vehicle charging. 28 

Q. Please summarize the proposed EV TOU Pilot. 29 

A. The Company proposes an EV TOU Pilot for residential customers that would include 30 

a group enrolled in a load research study and would also be available for up to 1,000 31 

additional customers with PEVs to enroll. The rates for the proposed EV TOU Pilot on 32 

proposed Schedule 2E would include two simple options: (1) energy charges with a 33 

moderate difference in price between on- and off-peak periods; and, (2) on- and off-34 

peak energy charges with a larger price differential. The on-peak time period for the 35 

proposed rates would be 3:00 p.m. to 8:00 p.m. during the summer months of May 36 

through September, and 8:00 a.m. to 10:00 a.m. and 3:00 p.m. to 8:00 p.m. during the 37 

winter months of October through April excluding weekends and holidays. The 38 

Company proposes rates become effective July 1, 2017. The Company proposes 39 

closing the schedule to new service at the end of 2020, so that a final report to the 40 

Commission can be prepared in 2021. 41 

BACKGROUND 42 

Q. Why did the Company not seek approval of an EV TOU Pilot when it filed its 43 

initial Application to implement programs authorized by the STEP Act on 44 

September 12, 2016? 45 

A. As indicated in the Application on paragraphs 73 through 75, at that time the Company 46 
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was in the process of initiating a series of workshops with stakeholders to discuss how 47 

to best design a pilot that would provide the greatest benefit for customers while 48 

considering the diverse perspectives of the different parties. 49 

Q. How many workshop sessions were held to discuss an EV TOU pilot? 50 

A. Five workshops were held on: September 27, 2016; October 25, 2016; November 10, 51 

2016; December 8, 2016; and January 6, 2017. Additionally, on November 3, 2016, the 52 

Division of Public Utilities hosted a webinar in which the Regulatory Assistance 53 

Project gave a presentation about time of use rates to interested stakeholders. 54 

Q. Did you participate in all the workshop sessions? 55 

A. Yes. I attended each of the workshop sessions in-person and helped facilitate the 56 

discussions. 57 

Q. What organizations attended the workshops? 58 

A. The organizations represented included the Company, the Division of Public Utilities 59 

(“DPU”), the Office of Consumer Services (“OCS”), Utah Clean Energy (“UCE”), the 60 

Utah Governor’s Office of Energy Development, Western Resource Advocates 61 

(“WRA”), Utah Association of Energy Users (“UAE”), Sierra Club, Breathe Utah, 62 

Southwest Energy Efficiency Project (“SWEEP”), and Utah Citizens Advocating 63 

Renewable Energy (“UCARE”). 64 

Q. What topics were discussed at these workshops? 65 

A. The topics discussed at these sessions included core principles of the pilot, goals of the 66 

pilot, features of the pilot, time of use periods, and rate design. 67 

Q. How would you characterize the workshops? 68 

A. The workshop sessions were very productive and engaging. The different stakeholder 69 
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groups in attendance were thoughtful and provided good recommendations for the 70 

pilot. The Company’s EV TOU Pilot proposal is far more robust than it would have 71 

been absent the sessions and the valuable input shared by the different parties. 72 

Q. To what extent does the Company’s proposed EV TOU Pilot reflect agreement 73 

among the parties? 74 

A. The Company’s proposed EV TOU Pilot reflects the general direction and several 75 

specific elements agreed upon by the participating stakeholders. Nonetheless, the 76 

Company’s proposal does not constitute a formal agreement. All parties may file 77 

testimony regarding any aspects of the Company’s proposal. 78 

Q. Why does the Company’s proposed EV TOU Pilot only include new rate offerings 79 

for residential customers who charge PEVs? 80 

A. The parties in the workshops prioritized a TOU pilot for residential customers, since 81 

non-residential customers are often already subject to or have options available for 82 

time-variant pricing. As further PEV adoption occurs in the Company’ service territory 83 

and the Company gains experience with the landscape of PEV charging, the Company 84 

may, in conjunction with implementing STEP, explore alternative rate design options 85 

for PEV charging that occurs away from the home. 86 

EV TOU PILOT CORE PRINCIPLES 87 

Q. What were the core principles discussed at the workshops? 88 

A. The core principles for an EV TOU Pilot that were discussed include encouraging 89 

electric vehicle adoption, minimizing cost shifting, promoting economic efficiency, 90 

ease of use/customer acceptance, and gaining a better understanding of electric vehicle 91 

charging behavior.  92 
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Q. Please describe the core principle of encouraging electric vehicle adoption. 93 

A. An important goal for the EV TOU Pilot is to encourage electric vehicle adoption. For 94 

a time of use rate to encourage electric vehicle adoption, it must provide an opportunity 95 

for customers to achieve real potential savings from charging their electric vehicles 96 

during off-peak periods. 97 

Q. Please describe the core principle of minimizing cost shifting. 98 

A. While it is important for the EV TOU Pilot to encourage electric vehicle adoption, it is 99 

also important that any new rates do not unduly shift costs to other customers, either 100 

directly or indirectly. To accomplish this goal, it will be important for rates to closely 101 

align with cost of service and send a signal to avoid future costs to customers. 102 

Accordingly, it is important for the pilot to be limited to a small number of customers 103 

so that the impact of any rate design(s) can be thoroughly studied before they would be 104 

made available on a more widespread basis. 105 

Q. Please describe the core principle of promoting economic efficiency. 106 

A. A time of use rate should induce customer behavior that promotes economic efficiency. 107 

A change in customer behavior that keeps usage away from the times of the Company’s 108 

peaks, if adopted by a sufficiently large number of customers over a sufficiently long 109 

period of time, may yield benefits for the Company’s system and allow it to avoid or 110 

defer making investments. While the Company does not believe that the scale of this 111 

pilot will itself provide a significant reduction in peak capacity to loads, it does believe 112 

that it will learn about the potential capability for these rates to affect customer behavior 113 

that could potentially be broadened to more customers on a larger scale. Additionally, 114 

the discussions on this principle recognized some need for flexibility to adapt rates for 115 
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on-peak time periods in the future as conditions change. More broadly, the stakeholders 116 

also discussed the need for general education to encourage off-peak charging even for 117 

those customers not participating in the EV TOU Pilot. 118 

Q. Please describe the core principle of ease of use/customer acceptance. 119 

A. This principle captures the idea that rates should be simple and easy for customers to 120 

understand. There should also be a reasonable opportunity for customers to respond to 121 

the price signals that are present in their rates. 122 

Q. Please describe the core principle of gaining a better understanding of electric 123 

vehicle charging behavior. 124 

A. For the costs of the pilot to be in the interest of customers, lessons should be learned 125 

and experience gained concerning time of use rates for customers who own or lease 126 

electric vehicles, which will inform future programs and/or rate designs. 127 

EV TOU PILOT GOALS 128 

Q. What were the overall goals that the Company and stakeholders hoped to 129 

accomplish from the pilot? 130 

A. The work group discussed the goals of having a robust time of use rate pilot for 131 

residential customers who own or lease an electric vehicle that would broadly conform 132 

to the principles discussed above, with the ultimate deliverable being a comprehensive 133 

report to the Commission at the pilot’s conclusion. 134 

Q. What key information will be included in the report to the Commission? 135 

A. The work group discussed two broad categories of information to include in the report: 136 

usage characteristics for pilot participants, including changes thereto as a result of the 137 

pilot offerings, and customer experience with time of use rates. Specifically the work 138 
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group discussed the report containing, at a minimum, the following details: 139 

•  Estimated capacity reduction at the time of the Company’s peaks 140 

•  Graphical illustrations of the differences in hourly energy consumption 141 

•  Differences in overall energy consumption 142 

•  Average annual bill savings 143 

•  Total change in annual revenue 144 

•  Timing and extent of enrollment 145 

•  Customer retention rate 146 

•  Survey responses to the following questions: 147 

◦  Where did the customer hear about the rate? 148 

◦  How satisfied is the customer with the rate? 149 

◦  Does the customer think she saved money? 150 

◦  Why did the customer enroll in the rate? 151 

◦  What changes did the customer make to save money on the rate? 152 

◦  Did the rate make any difference in the customer’s decision to buy or 153 

lease an EV? 154 

◦  Does the customer have central air conditioning or electric heat? 155 

◦  How many and what type of electric vehicles does the customer have? 156 

◦  Does the customer use a level 1 or a level 2 charger? 157 

◦  To what extent does the customer charge her electric vehicle(s) away 158 

from home? 159 

◦  Did the customer recommend the rate to her friends? 160 

◦  What were the customer’s biggest challenges of being on the rate? 161 
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 EV TOU PILOT PROPOSAL 162 

Q. Please provide an overview of the Company’s proposed EV TOU Pilot program. 163 

A. The Company proposes a residential EV TOU Pilot under which two different rate 164 

options would be explored. Both options would include a simple, straight forward rate 165 

design that would have the current Schedule 1 customer charge level along with on-166 

peak and off-peak energy charges. One of the options would have a moderate 167 

differential between on- and off-peak energy charges and the other option would have 168 

a larger differential to provide greater potential bill savings depending on customer 169 

behavior. 170 

Under the Company’s proposal, two groups of customers would be enrolled. 171 

The first group called the Random Assignment Group (“RAG”) would be part of a load 172 

research study under which the Company would measure the difference in peak 173 

capacity for customers enrolled in both of the rate options relative to a control group. 174 

The Company would recruit for the RAG from a list of customers that have a PEV 175 

registered with the Utah Department of Motor Vehicles (“DMV”). Customers who 176 

agree to be a part of the RAG would participate until a full year of data on the load 177 

research study is collected and would receive a “thank you” payment of $200 at the end 178 

of that period. A second group called the Available to Select Group (“ASG”) would be 179 

comprised of customers who choose to enroll in one of the rate options. To be eligible 180 

to participate in the EV TOU Pilot, customers in this group would need to send in a 181 

copy of their DMV registration to the Company. The ASG would be limited to 1,000 182 

customers on a first-come first-served basis. To induce participation in the pilot, 183 

incentives under proposed Schedule 120 would be awarded to customers who enrolled 184 
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in one of the rate options. A discussion of these incentives is contained in the testimony 185 

of Company witness Mr. William J. Comeau. 186 

Q. What timing does the Company propose for the EV TOU Pilot? 187 

A. The Company requests Commission approval of the proposed EV TOU Pilot effective 188 

July 1, 2017. After approval is received, the Company would recruit customers for the 189 

RAG with the goal of achieving its required load research study size by the end of 190 

December 31, 2017.  Customers who are selected and agree to be on the load research 191 

study would remain on either rate option 1, rate option 2, or a control group that would 192 

remain on Schedule 1 until data is collected for the full group for a one year period. 193 

Simultaneous with recruitment in the RAG, customers in the ASG could begin 194 

enrolling in one of the two rate options. At the end of 2020, the Company would no 195 

longer accept applications to enroll in the rates, so that a report could be filed with the 196 

Commission before the end of 2021 detailing the pilot’s findings.  197 

LOAD RESEARCH STUDY 198 

Q. Please describe the Company’s plans for a load research study for the proposed 199 

EV TOU Pilot. 200 

A. As part of the Company’s proposed EV TOU Pilot, the Company would develop a load 201 

research study under which load characteristics would be measured for customers on 202 

the two rate options and a control group of customers with PEVs on Schedule 1. 203 

Customers would be randomly selected for inclusion in each of these groups from out 204 

of the population of customers who have PEVs registered with the DMV. To find these 205 

customers and approach them with the opportunity to participate in the load research 206 

study, the Company may need to purchase a list of DMV registrations and work through 207 
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a third party intermediary to ensure privacy. 208 

From this list of customers, the Company will determine the sample size needed 209 

for each group to ensure that its load research study achieves the precision level of 210 

±10% at the 90% confidence level. Until the Company begins working with the EV 211 

population data, it will not know the exact number of customers it will need for the 212 

load research study. The Company will begin developing its samples and recruiting 213 

customers for the RAG as soon as it receives approval from the Commission for the 214 

EV TOU Pilot. The Company plans to have its load research study in place by 215 

December 31, 2017. Exhibit No. RMP___(RMM-1) includes a more detailed overview 216 

of the process for selecting and recruiting customers for the load research study. Exhibit 217 

No. RMP___(RMM-2) includes the technical details concerning the load research 218 

study’s design. 219 

EV TOU PILOT TIME PERIODS 220 

Q. What time periods would be on-peak and off-peak under the Company’s proposed 221 

EV TOU Pilot? 222 

A. The Company proposes an on-peak period of 3:00 p.m. to 8:00 p.m. during the summer 223 

months of May through September, and 8:00 a.m. to 10:00 a.m. and 3:00 p.m. to 8:00 224 

p.m. during the winter months of October through April. All weekends and holidays 225 

would be excluded from the on-peak hours. All other hours would be off-peak. 226 

Q. Why did the Company select these periods for on- and off-peak? 227 

A. To determine the most appropriate times for on-peak energy charges to apply, the 228 

Company examined the timing of both system coincident and distribution coincident 229 

peaks over the last five class cost of service studies filed with the Commission. This 230 
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examination showed that most peaks occurred in the late afternoon/early evening 231 

timeframe in the summer months and both in the late afternoon/early evening and 232 

morning during the winter. To promote rates that are simple and easy for customers to 233 

understand, the Company identified time periods that capture the vast majority of those 234 

peaks for both seasons. The Company also proposes to use the same defined periods 235 

for Summer (May - September) and Winter (October - April) as current rates. The 236 

proposed on-peak periods include the timing of 94 percent of the peaks. Exhibit No. 237 

RMP___(RMM-3) shows the hourly occurrence of peaks in the Summer and Winter 238 

seasons and the on-peak period. 239 

EV TOU PILOT PRICES 240 

Q. What are the Company’s proposed rates for the EV TOU Pilot? 241 

A. The Company’s proposed rates include two different options that both contain the 242 

customer charge from Schedule 1 as well as an on-peak energy charge and an off-peak 243 

energy charge. Unlike Schedule 1, neither rate option contains inverted tier pricing. 244 

The first option contains a moderate differential between on- and off-peak prices. The 245 

second option contains a larger differential. Table 1 below includes the Company’s 246 

proposed prices for both options: 247 

Table 1. Proposed EV TOU Pilot Prices 

 Rate Option 1 Rate Option 2 

Customer Charge - 1 Phase $ 6.00 
 
$ 6.00 

 

Customer Charge - 3 Phase $ 12.00 
 
$ 12.00 

 

On-Peak kWh (cents\kWh) 22.2755 
 

34.3753 
 

Off-Peak kWh (cents\kWh) 6.7881 
 

3.4003 
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  Rate Option 1 reflects an approximately 3:1 differential between the on- and 248 

off-peak rates and option 2 reflects a differential of about 10:1. 249 

Q. How do the Company’s proposed prices compare to the Company’s current 250 

optional Schedule 2 time of day tariff? 251 

A. The differential for Schedule 2 between on- and off-peak prices is much smaller than 252 

the proposed prices at about 1:1½. Because of this smaller differential, the potential 253 

savings that a customer may receive for shifting usage to the off-peak period is less 254 

than either of the Company’s proposed pilot rate options. 255 

Q. Is the Company proposing to cancel its current optional Schedule 2 time of day 256 

tariff? 257 

A. No. The Company is not proposing any changes to Schedule 2. Customers may 258 

continue to enroll in the Schedule 2 tariff. 259 

Q. How much could a customer save on her bill with the proposed EV TOU pilot 260 

rates? 261 

A. If a customer whose overall monthly usage and profile are similar to the average shifted 262 

50 percent of her usage away from the on-peak period, she could expect to save about 263 

12 percent or $10 monthly under option 1 and about 28 percent or $22 monthly under 264 

option 2. Exhibit No. RMP___(RMM-4) includes a bill comparison that shows the 265 

impacts of participating in the EV TOU Pilot and shifting usage away from the on-peak 266 

period for the average profile customer at various usage levels. Page 1 shows a billing 267 

comparison for proposed rate option 1 and page 2 shows the same for proposed rate 268 

option 2. For context with the Company’s current residential time of day offering, a 269 

billing comparison is shown on page 3.  270 
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Q. How does the incremental cost to “fuel” a PEV for a customer under these 271 

proposed rate options compare to the cost under the Company’s current 272 

residential rate offerings as well as to fueling an internal combustion engine 273 

(“ICE”) vehicle? 274 

A. Assuming a customer charges her PEV during the off-peak period, the cost under these 275 

two proposed rate options compares very favorably. Exhibit No. RMP___(RMM-5) 276 

shows an estimate of the incremental cost to “fuel” a vehicle that drives 1,157 miles 277 

per month under Schedule 1 rates, Schedule 2 time-of-day rates, and proposed EV TOU 278 

Pilot option 1 and 2 rates for a PEV as well as for an ICE vehicle that gets 36 miles to 279 

the gallon with gasoline that costs $2.25 a gallon. Compared to buying gasoline, a 280 

customer charging a PEV with electricity purchased under Schedule 1 could save about 281 

$30 a month. A customer charging during the off-peak period under Schedule 2 could 282 

save nearly $33 a month. Customers on the Company’s proposed EV TOU Pilot rate 283 

option 1 and 2 who charge off-peak could save about $47 and $59, respectively, on the 284 

cost to “fuel” their vehicles relative to gasoline. Notably, these estimated savings are 285 

based upon the average fuel efficiency (36 miles per gallon) for a new light-duty 286 

vehicle, which may be significantly higher than the fuel efficiency that most customers 287 

are able to achieve with their existing ICE vehicles. If a customer is considering 288 

replacement of a less efficient ICE vehicle, that customer could expect to save even 289 

more with a PEV. 290 

Q. How did the Company develop these rates? 291 

A. To estimate billing determinants for the proposed EV TOU pilot, the residential billing 292 

determinants used in the last general case were augmented to include estimates of the 293 
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volume of energy in the on- and off-peak periods based upon the profile from the 294 

residential load research study used in the last general rate case. For rate option 2, the 295 

Company examined the unit costs from the cost of service study in the last general rate 296 

case and identified the per kilowatt hour (“kWh”) energy-related cost for the residential 297 

class to be the basis for the off-peak energy rate. From the estimated residential billing 298 

determinants used in the last general rate case, the on-peak energy charge for option 2 299 

was set to collect the remaining revenue requirement from the residential class after 300 

prices were applied for the customer charge and the off-peak energy charge. As a result, 301 

the proposed rates are revenue neutral for the average residential customer profile. 302 

For rate option 1, the off-peak is set to halfway between the average residential 303 

price for energy of 10.1759 cents per kWh and the 3.4003 cents per kWh that is shown 304 

to be energy-related from the cost of service study. Like option 2, the on-peak energy 305 

charge is set by determining the remaining revenue requirement after determining the 306 

amount recovered from the customer charge and off-peak energy charge. 307 

 Page 1 of Exhibit No. RMP___(RMM-6) shows the estimated billing 308 

determinants, the prices for both the Company’s proposed EV TOU Pilot rate options, 309 

and a demonstration that both rate options would produce the same overall revenue as 310 

was established in the year two prices from the general rate case that were made 311 

effective on September 15, 2015. Page 2 of Exhibit No. RMP___(RMM-6) shows the 312 

unit costs for the residential class from the cost of service study that were used to set 313 

the off-peak energy charges. To develop these unit costs, the class cost of service study 314 
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from the last general rate case was modified so that the overall cost of service for the 315 

residential class was adjusted to the step 2 revenue of $684,856,226.1 316 

Q. Why is the Company proposing these particular rates? 317 

A. The Company believes that these two rate options align well with the principles 318 

discussed at the work group sessions and will meet the goals of the pilot. 319 

Q. Please describe how these rate options align with the core principles discussed at 320 

the work group sessions. 321 

A. Both options are well poised to encourage electric vehicle adoption, because they 322 

present significant potential bill savings for customers who enroll. These rates also do 323 

not include inclining tier block energy charges which raise the cost of energy 324 

consumption that is in excess of certain thresholds each month. Since a PEV may be a 325 

significant new load for a customer, inclining block energy charges are a potential 326 

barrier to adoption. 327 

  To minimize cost shifting, the Company’s proposed rates have been designed 328 

to utilize the information from the class cost of service study. The on-peak period 329 

closely corresponds with the timing of the Company’s different peaks that are used in 330 

its class cost of service studies and the basis for off-peak energy charges is the energy-331 

related component of unit costs found in the cost study. The intention of this rate design 332 

is that shifting of consumption from the on-peak period to the off-peak period and 333 

resultant customer bill savings would correspond to a reduction in load at the time of 334 

the peaks and therefore a reduction in cost responsibility. 335 

                                                           
1 The step 2 price change became effective September 1, 2015 and reflects the currently effective base revenues 
for the Company. 
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  The proposed rates would promote economic efficiency, since they would 336 

provide a strong incentive for customers to avoid charging their electric vehicle at the 337 

times when the Company’s system peaks occur. Keeping electric vehicle charging as 338 

well as other household energy usage away from the Company’s peaks has the potential 339 

to mitigate the need for investments that could otherwise be required to serve new 340 

electric vehicle load. Furthermore encouraging electric vehicle charging during off-341 

peak times has the potential to flatten out the Company’s load profile and increase 342 

utilization of the Company’s existing assets. 343 

  The proposed rate options would be easy for customers to comprehend, since 344 

they only contain three major elements.2  The rates include a customer charge, an on-345 

peak energy charge, and an off-peak energy charge. They do not include inverted block 346 

pricing. 347 

  Since the proposed rates are sufficiently different from the Company’s current 348 

residential time of use option (Schedule 2), the Company expects to gain experience 349 

and learn from time of use options whose differentials and potential for bill savings are 350 

greater. Through its load research study, the Company believes that these rate options 351 

will enable the Company to learn valuable information about the usage behaviors of its 352 

customer base who own or lease PEV’s. 353 

PROPOSED SCHEDULE 2E 354 

Q. Please describe the Company’s proposed Schedule 2E. 355 

A. Exhibit No. RMP___(RMM-7) contains the Company’s proposed tariff for Schedule 356 

                                                           
2 The rates also include an $8 minimum bill for single-phase and a $16 minimum bill for three-phase. Considering 
that the proposed rates are for customers who charge PEV’s, it is unlikely that minimum bills will occur very 
often for these customers. 
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2E - Residential Service - Electric Vehicle Time-of-Use Pilot Option as well as revised 357 

tariff index sheets. The Schedule 2E tariff contains the proposed prices for rate option 358 

1 and rate option 2. Along with much of the same language included on Schedule 1 - 359 

Residential Service, proposed Schedule 2E includes a guarantee payment and a 360 

provision that customers on the pilot may not also participate in Net Metering or 361 

Subscriber Solar. Like the Company’s Schedule 2, Schedule 2E also includes a special 362 

condition that commits the customer to being on the tariff for a one year period and 363 

limits participation to customers who meet certain creditworthiness criteria. Proposed 364 

Schedule 2E would be subject to the same adjustment schedules as Schedule 1. If the 365 

pilot is approved, the Company plans to file modified adjustment schedules which 366 

would show the prices for Schedule 2E prior to the effective date of Schedule 2E. 367 

Q. What is the guarantee payment and what is its purpose? 368 

A. If over the course of the customer’s first year on time of use rates, the customer’s total 369 

energy costs are greater than 10 percent over what costs would have been for the same 370 

period under Schedule 1 rates, the Company will make a guarantee payment to refund 371 

the difference in excess of 10 percent. The purpose of the guarantee payment is to 372 

provide some assurance and protection for customers who enroll that they will not face 373 

a severely adverse annual billing impact from their decision to participate. I believe 374 

that offering this guarantee payment under which customers will face no greater than a 375 

10 percent increase in their annual bills for the first year will help the Company sign 376 

up customers for the rate while still keeping some skin in the game for them to change 377 

their behavior. 378 
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Q. Why does the Company propose excluding customers on the pilot from also 379 

participating in Net Metering or Subscriber Solar? 380 

A. In order to preserve the integrity of the pilot as it relates to PEV owners and the 381 

statistical sample, and based upon some of the feedback from the discussions during 382 

the workshops, the Company determined that co-participation in both the EV TOU Pilot 383 

and net metering would make investigating time of use rate options for customers with 384 

electric vehicles overly complicated and challenging. Furthermore in Docket No. 14-385 

035-114, the Company has a pending request with the Commission for a new rate 386 

schedule for new residential net metering customers. 387 

  The Company’s proposed Schedule 2E excludes participation in the Subscriber 388 

Solar Program, because the billing system is not currently set up to handle both rate 389 

structures. 390 

EV TOU PILOT COST 391 

Q. What costs would be incurred for the EV TOU Pilot? 392 

A. For each participant on the EV TOU Pilot, a meter capable of measuring on-peak and 393 

off-peak energy would need to be installed at a cost of about $200 for labor and 394 

equipment. The Company requests recovering the cost of meters for the EV TOU Pilot 395 

through funds collected for the STEP program. In addition to the cost of a meter, the 396 

Company will provide customers with up to a $200 incentive to participate in the EV 397 

TOU Pilot. As part of its Plug-In Electric Vehicle Incentive Pilot Program detailed in 398 

the testimony of Mr. Comeau, the Company may budget for up to $200,000 annually 399 

to fund both the meters and incentives. Costs will also be incurred to market the 400 

program to potential participants, purchase PEV registration data, and survey 401 
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customers. These costs may be a part of the marketing budget included for the Plug-In 402 

Electric Vehicle Incentive Pilot Program as detailed in Mr. Comeau’s direct testimony. 403 

CONCLUSION 404 

Q. Please summarize your testimony. 405 

A. The Company’s proposed EV TOU Pilot is reasonable, in the public interest, and fulfills 406 

the requirement of the STEP Act for the Company to provide time of use pricing for 407 

electric vehicle charging. The Company’s proposed EV TOU Pilot will encourage 408 

electric vehicle adoption in a way that minimizes cost shifting, promotes economic 409 

efficiency, and is easy for customers to understand and accept. The Company also 410 

expects to learn about the behaviors and adoption rates of customers who have electric 411 

vehicles and are on time of use pricing. 412 

Q. What is your recommendation for the Commission? 413 

A. The Company recommends that the Commission approve the Company’s plans for its 414 

EV TOU Pilot along with its proposed Schedule 2E, effective July 1, 2017. 415 

Q. Does this conclude your direct testimony? 416 

A. Yes.  417 


