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GSN Custom Game - UT DSM

4/1 — 9/30, 2015
Custom Game Hub Sponsorship - Geo-targeted to Utah service areas
« Rocky Mountain Power wattsmart custom ‘Spot the Difference’ game
* Link to Facebook site
* \Video pre-roll unit
* “Tips to save” feature at end of game
 Desktop, tablet & mobile
« Companion banner ads direct to wattsmart.com
« Game promotion banner ads on gsn.com
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Custom Game Hub

6.45. 6.47.

booked impressions delivered impressions

1,207 4.5«

game plays clicks

6,980 .07.

game hub plays



RIESTER

RMP Banner Ads
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RMP Banner Ads
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Moat Recap

Premium - Rocky Mountain Power's digital creatives are exceeding Moat benchmarks.
Users are spending more time viewing them and ads are In-View more frequently.
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In-View %

% of impressions where at least 50% of an
ad was In-View for at least one continuous

second.

Benchmark: 55.1%

Univ Interaction %

% of impressions where a user entered the
frame of ad and remained active for at least

0.5 seconds.

Benchmark: 2.1%

In-View Time

The length of time an ad has been active
and In-View.

Benchmark: 25.7 sec

Attention Quality

Ratio of users that converted from hovering
to interacting.

Benchmark: 20.2%
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Low CTR for banners can be attributed to “"Game Over”
screen with call to action.
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It's easy to be wattsmart: POWER

Let’s turn the answers on.

|. If you have central AC, set your thermostat to 78° F or higher.

2. Window, ceiling and whole-house fans are low cost ways to make
your home feel a little cooler.

3. Shut your blinds before leavings in the morning so the sun won't heat
your home.

4. Unplug electronics gadgets when not in use.

5. Don't use major appliances like the dryer and dishwasher, from 2 p.m.
- 8 p.m. on hot summer days.

Learn more tips at wattsmart.com

Play Again?
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Custom Game Promotion Ads
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Match 5 numbers = $4,572 Cash Jackpot!

Match 4 numbers = 5000 + _, 50,000 Jackpot or matches 4 numbers, you'll score 500
Match 3 numbers = 500 + _, 5,000 Tokens and 50 Oodles!

Match 2 numbers = | 50 + o 500 whbyassee won $3,144
Match1number = _ 5 + & 50 on 4/18/2015 at 01:00 AM ET!




Custom Game Promotion Ads
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Overall totals
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Google analytics - traffic to wattsmart.com

The GSN game pulled in 1,072 sessions, 35.35% or 379 were new users.

Low bounce rate of 59.51%, which means people were looking at the site
instead of just leaving.

They were on the site for at 5 minutes and 49 seconds.

Sessions ¥ | VS. Select a metric Day Week Month d ...

® Sessions
30

15

May 2015 June 2015 July 2015 August 2015 September 2015

w

Primary Dimension: Source / Medium Source Medium Keyword Other ~



Google analytics - traffic to wattsmart.com

nary Dimension: Source / Medium  Source

Secondary dimension ¥

Source / Medium

1. GSN/ Custom Game

2. gsn.com/ referral

3. GSN/ Promotion

4. GSN/Pre Load

5. GSN/ Default

6. staging.gsn.com / referral

7. qaweb2.gsn.com / referral

8. GSN/banner

Sort Type:

Medium Keyword Other ~

Default
Acquisition
% New
Sessions ¢ T New Users

1,072 35.35%

% of Total: Avg for View: % of Total:
0.04% 40.87% 0.03%
(2,688,226)

(-13.50%) (1,098,677)

959 (89.46%)
78 (7.28%) 71.79%

13 (1.21%)

9 (0.84%) 44.44%, 4 (1.06%)
6 (0.56%) 16.67% 1 (0.26%)
4 (0.37%) 50.00% 2 (0.53%)
2 (0.19%) 100.00% 2 (0.53%)

1 (0.09%) 0.00% 0 (0.00%)

31.80% 305 (80.47%)
56 (14.78%)

69.23% Q0 (2.37%)

Behavior

Bounce Rate

379 59.51%

Avg for View:

20.45%

(191.04%)

58.08%

76.92%

53.85%

88.89%

33.33%

75.00%

0.00%

100.00%

gsn Q advanced [ © =
Conversions Goal 2: ContactUs
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Pages / Contact Us (Goal
Avg. Session (Goal 2
Session i 2 :on\)rorslon Completions)
ate

4.08
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View: 6.20
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4.33

1.76

2.54

1.22

3.33

1.75

3.50

1.00

00:05:49

Avg for View:

00:03:30
(66.36%)

00:06:18

00:01:00

00:03:46

00:01:19

00:06:49

00:00:03

00:05:18

00:00:00

0.00% 0

Avg for View: | % of Total: 0.00%
0.32% (-100.00%) (8,535)
0.00% 0 (0.00%)
0.00% 0 (0.00%)
0.00% 0 (0.00%)
0.00% 0 (0.00%)
0.00% 0 (0.00%)
0.00% 0 (0.00%)
0.00% 0 (0.00%)
0.00% 0 (0.00%)



