
DSM Digital Reports 



DSM Executive Summary 

Campaigns that ran were: Utah DSM, WY DSM, ID DSM, and WA DSM 

DSM Display advertising delivered 18.9M impressions, 161,555 clicks, and a 
CTR of .85% - which is 8.5X above the National average of 0.1% 

DSM delivered 120,271 search impressions, 3,125 clicks, and a CTR of 2.6% - 
which is 2.6X above the national average of 1%.  Average position was 1.84 
(goal is to be top 3!) 

DSM delivered 1.7M facebook impressions, 22,999 clicks, and a CTR of 
1.32%.  DSM gained 201 new likes. 

RIESTER will continue to optimize placements as the campaigns continue 



DSM Benchmarks 
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Display Search Social 

PacifiCorp Benchmark 



UT DSM 

Sites: GSN (Custom Game), Conversant (Ad Network), KSL (local site), Deseret News (local site), and 
Hulu (Streaming video)  
 
Impressions: 14M  
Clicks: 118,080 
CTR: 0.84% - 8.4X above the National Average! 
Hulu completion rate of 98.11% 
 
Best performing site: Conversant performed the best with a CTR of 1.70% 
 
Creative:  Photo custom game on GSN, 78 degrees, LED, Peak Demand, Lighting, and Pre-roll 

 



UT DSM WEBSITE TRAFFIC 



UT DSM WEBSITE TRAFFIC 



UT DSM SCREENSHOTS - 
CONVERSANT 



UT DSM SCREENSHOTS - GSN 



UT DSM SCREENSHOTS - HULU 



UT DSM SCREENSHOTS - KSL 



UT DSM Search 

UT DSM delivered 36,092 impressions, 1,293 clicks, and a CTR of 3.58% 

Average position was 1.7 (Goal to be in top 3!) 

 

Sample keywords: 

+conserve+energy 

+energy+saving tip 

+save+electric+bill 

 

 

 



UT DSM Social 

UT DSM ran April – July 2015 

The campaign delivered 739,978 impressions, 14,485 clicks, and a CTR of 
1.95%  

The campaign garnered 135 likes 

 

 


